7\ telenor

TELENOR ASIA
DIGITAL LIVES DECODED

Telenor Asia’s Digital Lives Decoded study surveyed over 8,000 mobile internet users
across eight markets in South and Southeast Asia on the impact mobile devices are having
on the way they live, with a focus on quality of life, relationships, and outlook for the future.

A common appreciation for an “always-on” life

With women leading this trend
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say mobile phones have “significantly improved” their lives

Greatest improvement in quality of life in Southeast Asia With South Asian markets less convinced
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1. Swiping up for an always-on lifestyle

Respondents surveyed have their phone with them for large parts of the day
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2. Keeping up as digital life charges ahead

85% worry about skills keeping pace with
technology changes

Most concerned
Bangladesh 97%
96%
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Least concerned
Thailand 63%
! 66%
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Younger respondents also more concerned about
digital skills keeping pace with technology changes
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“Very concerned” about keeping pace

3. (Lack of) trust in the digital world

of mobile devices a concern for

People in Thailand are least concerned
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Younger respondents are more concerned

64% 59% 55% 56%

GenZ Millennials Gen X Baby Boomers

“Very concerned” about privacy and security

4. Tapping into a more sustainable life

People are optimistic about the potential of
mobile technology to lead more sustainable lives

67% of those surveyed believe that digital &0

access is “very important” for them to lead
greener lives in the future. @

Key benefits

70% 67% 55%

reduce paper, waste more efficient better access to
and electricity communications public transport with

more information

5. Mobile technology is closing divides

Women see greater potential in mobile usage
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Better access to
information for daily

decision-making 710/0 640/0

Enhanced options for
working and generating

income 470/0 400/0
Greater access to
education opportunities 540/0 440/0

Levelling the playing field

Better access
Education services 88%
88%
Greater financial inclusion
Increase in access to financial services 92%

57%

Disparities persist between urban and rural areas
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Greater access to financial services



