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Five Drivers for a Better Digif

Digital Lives Decoded 2023 surveyed over 8,000 mobile users across eight markets in
Asia to understand how mobile use is helping people across Asia lead better digital lives
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Primary drivers behind increased mobile use
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Track their spending
Work 76%
Online services 1%

Social 63%

Finding a balance with mobile use

Digital
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%\ Opening up new opportunities at work
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improved productivity over the last five years

(=].9 Encouraging the adoption
'U' of new technologies...

1 1%...

their organisation is
supportive of using
generative Al for work

Use of generative Al for work

22% 32%

o

o

| A 7 A safer online
experience

9 in 10 respondents said Kﬂ 7

they were concerned about privacy
and security on their mobile device

Top concerns about mobile use
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Data theft 1070 70%
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Fake news 7 = 57%

3 Learning and growing with
new skills and education

(85% in 2022) worry about
keeping pace with technology
changes.

Mobile has created new income streams

Online investing

Providing freelance EEgle=s

Reducing our impact on the planet

felt that their mobile device helps
them live more sustainably

Top 3 countries
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whether to use them or not






